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@ AGI Sample Distribution by Region
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@ AG| Overall Perception of Business Performance
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@ AGI Top 5 Major Challenges, Q3 2022
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Top 5 Major Challenges, Q2 vs Q3, 2022
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@ AGI Challenges by Sector/Size
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@ AGI How business are managing rising cost of utility
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@ AGI How should Government address rising cost of
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How should Government address rising inflation
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@ AAGI Will IMF program mitigate current economic challenges
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@ AGI Business Confidence Index Q3, 2022
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@ AGI Conclusions

« Cedi depreciation and fuel price hikes further dampen business
confidence in Q3 amidst uncertainties going forward

« Rising cost of doing business stifling investments, growth and

employment prospects and businesses looking up to Government to stem
this tide.

« Business quite optimistic fixing Tema Oil Refinery (TOR) will make
positive impact on local industry.

« Majority of businesses have uncertainties about IMF domestic debt
exchange programme amidst divergent views.

Source: Field data
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THANK YOU !

The Chief Executive Officer
Association of Ghana Industries
42 Dr. Isert Street
North Ridge Accra
P. O. Box AN-8624, Accra North, Ghana
Phone: +233-0302-251266/986730

Email: agi@agighana.org
Website: www.agighana.org
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